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Turning Web Site By Jason Daniels

Visitors into Patients Search engine optimization may be sasier said than done. ROE and : IEI'IS thﬂt Wi H IEEHE
EyveCareFro.net found questions streaming in folfowing the Jan. 31 webinar, "Search Engine Optimization: How fo ITJDU EI"'IEI'I;]IIE'C' idi
Rank #1 on Google " Jason Daniels, webinar ost and direclor of professional services for EyeCareFro.net. offers even :':Iﬂ'EI' WDI’RI

achion plans to address your fop guestions.

Reader: | understand that my content must communicate o Google all of those keywords thal | want fo be found
for. But what is the best way to gef starfed wilh linking?

; Jazon Daniels: Link building iz a process that you develop over time since you want to get backlinks from as man
June 6 at 8:30 pm EST ek ! P ¥ ﬂ :
. sources as possible. An easy place to star would be 2ome quick links from your practice Facebook page or Twitler
Register profile. But gince thoge are just iwo domains, you need many more links from a much greater variely of =ources to

make an impact on your gite SED. From there you can consider local and topically relsted zites such as siate

E"r‘!ﬁ?':vr — aszociations, vendors, business groups, eyecare specislty groups, eyecare directories and online healih-
care-related directories. The more links vou get, the betier.

ChE“nEIS Reader: You recommend that the caonfent on the web site be updaited often, that this is one of the “pillars™ of
topping the search engines. How often does the web site need fo be updaled?

B0k hovicws JO: Since Google wants to provide users with quality information, the more you show Google that yvou care about
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the guality of your site, the more they will value it You do this by regulary updating vour site with not only new

content, but also new pages for Google to add to their index. How often? Try to add at least two new pages a

L0 Miananemen month along with weekly or bi-weekly content updates. Surely. you have a lot going on in your praciice such as
Contact Lenses new products, =taff changes or industry developments. Reporiing this infformation on an on-gite blog or news and
Digital Strategies e :

events zeclion is an easy way o keep vour site fresh and up fo date.
Fast Facts
Finance Reader: SBeing at the top of the organic section of Google is valuable, but just a5 valuable if not more so is the top G =
Frames of the map section on Google. How do you get to the top of both? =
Instrumentation SHAMIR
Managed Care JD: Google's search results can be categorized into three types: shamirlens.com
harketing
The Medical Model 1. Organic resultz which are dependent upon your web site SED.
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The Patient Experience 2. Local resuliz (aka. the “maps zection” mentioned above or the 7-pack),. which are dependent upon your Google

Practice Manzgement Local Optirnization {i.e. optimizing your Google Places Page).

Practice Metrics

Eansie Eolibons 2. Blended rezuliz, which combines the organic and local results into a mixed listing.

otaff Management

since Soogle iz moving foward more and more blended results, inferspersing organic results with local results,
vour best bef is fo focus on opfimizing your web site {SEQ) as well a3 your Google Local profile. Strong SEC will
positively influence both your web =ite’s organic ranking AMND your local search results, thereby bensfiting your site
in all three of the types of search resulis listed sbove.



